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Hello

Welcome to Organic’s second impact report
We’re a digital agency based in the heart
of Exeter with a passion for using digital

Our mission and how we aim to
achieve this

as a force for good in everything we do.

Our current impact assessment

We’re extremely proud of our B Corps
accreditation and in this report you’ll find
information on:

The views of our newest recruits
What we’ve been doing to make
a difference

Feel free to check us out across
our social channels too.

MD’s memo

“

The last 18 months has seen a lot of change but

fundamental belief, creating positive digital

we believe more than ever that digital should be

experiences that improve people’s lives.

used as a force for good. It’s a part of what we

Every member of our team is integral to

do rather than something we stencil on the wall

improving our societal and

and forget about. It’s part of how we select

environmental impact, and as an

client partners and it informs our support of

agency we’re there to support

Cybersmile, an anti-cyberbullying charity.We’ve

and foster team involvement

been a certified B Corps since 2019. The

and commitment.”

‘business for good’ ideal holds us true to our
Ben Scoggins
Manager Director

Our vision
We believe that digital
can make life better.
We work with brands to

And it’s not just in our

create positive digital

everyday work that we’re

experiences to improve their

using digital to make a

customers’ lives. ‘Digital For

difference. Here’s how we tie

Good’ is at the centre of

it all together to make the

everything we do. It impacts

greatest impact possible...

on the way we work, the
work we do, and the clients
we choose to work with.

Achieving
our vision
Business for good
We were one of the first UK marketing agencies
to become a Certified B Corporation, adhering
to the highest standards of verified social and
environmental performance, public transparency,
and legal accountability to balance profit and
purpose. B Corps is accelerating a global culture
shift to redefine success in business and build a
more inclusive and sustainable economy. For us,
it’s about living ‘Digital For Good’ throughout
the business.

Achieving
our vision
Fighting
digital bads
We give a certain proportion of agency time each month
to support The Cybersmile Foundation, a charity set up to
tackle bullying online. In addition to the agency’s support
during office hours, our team also donate their own time to
help support the fight.
Over the past two years we have designed and built the
brand and website for The Cybersmile Foundation’s annual
campaign ‘Stop Cyberbullying Day.

Our B Corps
impact assessment
22.8
29.2

Overall score

5.9

81.9

17.9

5.8

What it means to our newest recruits
“

Working for a business that is
constantly striving to be better and
make a difference to our world is
hugely inspiring. It really aligns with my
personal values of looking at the
bigger picture, and ensuring that we’re
protecting our environment and the
people within it.”

“

“

“

B Corps to me means that the
company and I have the same
goals and values. Working towards
a more ethical, sustainable and
environmentally friendly planet.”
Matthew Clark Hellery
System Administrator

Dani Donohoe
People and Culture Executive

“

B corps means to me, doing business
for good in an ethically and sustainable
way. It’s good to know that the
company’s values align with my own,
especially when it comes to reducing
our impact on the environment”
Matt Arnold
Front-end Developer

“

I have always preferred education and
understanding over toleration. My
place of work being a B Corp means
that this ethos now resonates
throughout both my personal and
professional lives.”
Luke Whitaker
SEO Executive

Nora Sereg
Digital Project Manager

Alice Woodward
New Business Manager

Being part of a B Corp where purpose is
put before profit means that all Organic
employees are naturally aligned and
working towards the same goal,
amongst the wider B Corps community. I
am so proud that we are all committed
to making a positive impact, globally..”

I'd heard about B Corps during my
previous employment, something my
old employer was working towards.
Therefore Organic already being a B
Corp was appealing at the very
beginning. It definitely contributed to
my decision in wanting to become
part of this organisation."

“

“

Having the foundation of the company I
work for echo my own personal values
makes me proud to fly the flag for
Organic and B Corps. The ecological
impact and sustainability of the digital
world is a concern that we should all
share and work towards understanding
in order to minimise the potential
negatives and promote digital for good.”
Lee Macklin
Senior SEO Consultant

I have always held myself to a high
standard of excellence; with transparency
and authenticity being among the values
that I aspire to live by each day; while
always doing my utmost to consider the
impact of my decisions on others. I am
honoured to be part of a company that
holds itself to the same set of core values,
and that is committed to making a
positive impact on the world.”
Gillian Meier
Head of Digital Marketing

What we’ve
been up to
this year

Workers

Enhancing parental
packages

Wellbeing

Enhanced our maternity, paternity

This has been a huge area of focus for

and adoption packages.

us over the past 12 months. It’s been a
difficult time for everyone so we’ve
introduced mental health first aiders,
partnered with wellbeing tools, and
changed the ways in which we we
work to support.

Flexibility
Allowing people to build their work
around their life, not their life
around work.

Training
some form of professional

Like minded
individuals

training or development.

Matt joined us from another B Corps

100% of the team completed

and has slotted into the team, helping
to support our B Corps journey.

Customers
Fighting
digital bads
We have partnered up with The

Cybersmile Foundation to help
them support victims of
cyberbullying and fight back
against online hate campaigns.
Our work with the charity
supports the combating of
‘digital bads’. Partnering with
Cybersmile has seen us commit
over 750 hours of support,
something that would usually
cost just shy of £100,000.

Good partners
We use BROPITS as a
qualification metric to gauge
whether a potential client is a
good fit for us. The S stands for
Social and Environmental Impact.

Environment
Cycle to work scheme
Increased engagement with cycle 2 work
scheme by 200%.

Carbon neutral committee
We have pulled together a “Carbon neutral committee”
where we discuss what we are currently doing as a
business, what needs improving, and building a
roadmap on how we combat these.

Community
Local businesses
We like to be able to support locally where
possible. This has included working with

Social support

local catering companies, manufacturers

We love a social here at Organic. So what

and social activities for the team. Not to

better way to support our socials, than to

mention using fellow B Corps for a number

support local businesses to put them on

of different reasons.

for us. This has included our
pottery social, baking
socials, as well as our
Summer Party and
Sports Day.

Thank you
for taking the time to read
our impact report.
Do feel free to get in touch with us
if you have any questions at
info@theorganicagency.com
And don’t forget to check us out
across our socials

